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TH E N
Launched in 1922

Compilation of the best articles from other publications
Reached a global audience of millions

Dozens of worldwide editions
The largest circulating paid-for magazine in the world

NOW
Unique proposition in the market 

Just like Radio 2 in print
Loyal readership in print and online 

Core values of Knowledge, Positivity and Humour 
Content enlightens, educates, entertains and explores 

N E X T
100 years of experience talking to our audience

Beautiful, effective and compelling content
Fantastic editorial and content expertise

Editorial honesty and integrity as paramount
Helping our commercial partners talk to our readers 

Integrated multi-platform editorial campaigns 

100 Years of Excellence





Reader’s Digest Platforms
Reader’s Digest reaches its audience in many ways.

 Some like to sit back with the latest printed copy,  
others read the virtual edition on their iPad. 

Many more like to enjoy our editorial on our website through their mobile 
devices, or follow us on Facebook. 

Others simply listen to our podcasts.  

It doesn’t matter how they’re reading or listening, we make sure that 
each and every reader is able to consume our engaging, entertaining and 

informative content in the best way for them, wherever they might be. 

D I G ITA L A P P

Via Mag Cloner  
featuring on Apple, 

Google, Amazon and 
Pocketmags Apps as 
well as on our own 

website

W E B S ITE

An average of 474,300 
pageviews across all 

content on our website 
(Source: Google Analytics Nov 2022)

S O CIA L

With over 156,400 
Facebook followers and 
17,600 Twitter followers

E M A I L

Over 20,000  
subscribers keep  

up-to date with our best 
stories every week.  

34% average open rate

PRI NT 
MAGA ZI N E

More than 50,000  
copies printed every 

month

V I R T UA L 
M AG A Z I N E

Available on Pocket-
mags, Readly, Magzter, 
iSubscribe, Magazine.
co.uk and Apple News

P O D C A S T

Each month we weigh 
in with leading experts 

to help navigate the 
woes and wonders of 

modern life



 Competitions & Prize Draws

Reader’s Digest are well known for sweepstakes, prize draws and 
competitions, which generate increased traffic, repeat engagement 

and data capture opportunities.

Competitions can be promoted both in our print magazine,  
and across all our digital channels. We gain an average of  
2,600 entries per competition with an average of 23% of  

entrants opting in for third-party data.

WAYS YO U C AN WO R K WITH US:

Donate a prize for a competition for RD to promote across website, 
email and social channels in return for brand exposure

Provide affiliate links and/or article to feature on the RD website to link 
to your existing competitions

White label competitions you fulfil on behalf of Reader’s Digest
Shared data for third party opt-ins

 

Affiliate Advertising Opportunites

We work with partners to offer promotion and links across our website 
to generate traffic, drive revenue and support acquisition growth.

WHAT WE O FFE R :

Top page banner
In article banner and text link

Email inclusion
Sponsored content – blog/article post

Listicle feature with product link
Gift guides & shopping guides

Competition/prize draw inclusion
Sitewide banner/page takeover ad inventory



Brand Partnerships
Longstanding partnership with Responsible Life for over 8 years, that has 

deepened in integration during that period.

 Reader’s Digest brand endorsement uplift proven in execution of equity 
release marketing campaigns

PARTN E RS H I P S –  R E S P O N SI B LE LI FE

Since Jan 2021, Reader’s Digest brand helped deliver:

Integrated multi-channel campaign run across:  
TV, Social Media, Search, Press and Native

Multiple new TV ads run across terrestrial and DRTV 
channels, generating over 4,000 leads

Over 25,000 equity release leads generated so far, from 
spend of just over £1.5 million creating a lending pipeline 

of over £50 million to date

Over 1,500 advice appointments

Over £27 million completed lending to date
 

Testimonial: “The power of the Reader’s Digest brand has been instrumen-
tal as we leverage growth. Customers feel nostalgic and warm towards its 

heritage, and the trust they place in Reader’s Digest has opened up oppor-
tunities for us to access a new audience”

Sophie Chiswell Group, Marketing Officer, Responsible Group



Audience Reach

TRUSTED

With over  
100 years as a 
household name 
across the globe

UNIQUE

With core values 
of knowledge, 
positivity and 
humour

QUALITY

Editorial that 
enlightens, 
educates and 
entertains

FUN

Loyal community 
of readers that 
love to laugh.
Radio 2 in print

COMPACT

Tablet sized and 
carrying only 15% 
of ads, allowing 
huge standout

COMMERCIAL

Helping our 
advertisers and 
partners speak to 
our audience

AUDIENCE AND REACH AUDIENCE DEMOGRAPHICS

Female 54% 
Male 46%

Home  
ownership  

87%

28% Have 
kids in the 
household

EMPTY 
NESTERS

COMBINED AUDIENCE DEMOGRAPHICS

54 
Average Age

73% 
ABC1

5 
Holidays/short 
breaks per year

WEBSITE 

Pageviews: 
474,300

WEEKLY  

NEWSLETTER 

20,650  
subscribers

COMBINED  

SOCIAL REACH 

177,000

PRINT 

Subscribers: 
31,000
Circulation: 
50,000
Readership: 
150,000

➜ 258,100 UU PCM  

(Source: Google Analytics Nov 2022)

➜ 58% mobile. 38% desktop. 
4% tablet
 
Domain Authority 

61



PRINT DISPLAY NEWSLETTER

SOCIAL MEDIA

Single Page (184mm x 134mm)� £2,500
Double Page (186mm x 268mm)� £4,650
Inside Front Cover (184mm x 268mm)� £3,200
Inside Back Cover (184 x 134mm)� £3,000
Outside Back Cover (184 x 134mm)� £3,500

Sponsored Content  
Interested in content? We’ll work with you to create bespoke 
commercially-driven editorial which is just right for your brand, and 
can appear in the relevant section of the magazine. Call us for rates. 

Partnerships:  
We love working with clients in ways which can benefit their 
business. Each partnership is created with your objectives in 
mind, and it totally bespoke for you. Covering all Reader’s 
Digest touchpoints, including sponsored editorial, reader offers, 
competitions, social channels, newsletters, inserts, podcasts and 
more. Sound interesting? Call us. 

Sponsored online article� £500
Sponsored online article package:� £600 
(article, newsletter inclusion,  
Facebook and Twitter post)
Link placement:� £145
Review article� £600
Review article package:� £700  
(article, newsletter inclusion,  
Facebook and Twitter post)
Email inclusion:� £250 (£12 cpt)
DMPU on newsletter banner� £164 (£8 cpt)
Solus email:� £700 (£35 cpt)

A great way to reach our readers, especially 
the more digitally minded of the bunch, 
offering a direct approach straight to their 
inbox.

➜ Over 20,500 subscribers

➜ Weekly

➜ 34% average open rate

➜ 13% average CTR

➜ Email inclusion: £250 (£12 cpt)

➜ DMPU on newsletter banner £164 (£8 cpt)

Like, share, follow. Social media is a key channel 
for engagement, and one which we offer to 
brands to extend reach and start conversations.

➜ 177,000+ followers

➜ facebook.com/readersdigestuk

➜ twitter.com/readersdigestuk

➜ instagram.com/readersdigest_uk

Advertising Options 
All Reader’s Digest platforms

ONLINE DISPLAY

Banner, DMPU, MPU, HPTO and channel 
takeover packages are available – get in 
touch to discuss your requirements.

Domain Authority: 60 (Source: Moz)

INSERTS

Inserts add another level of value to the readers of print magazines. 
They often stand out more than flat page promotions and tend to have 
the best offers or ‘freebies’ which entice readers into buying products.

➜ Direct Response	 ➜ 31,000 opted in subs

Rates start at £28 per thousand

ONLINE PACKAGES



Return address: Readers Digest Subscriptions,
C/O Warners Group Publications, West Street, Bourne, PE10 9PH

Subscription mailings use LDPE4 polythene which can be recycled at 
most drop-off bag collection points, however please contact your local 
waste authority to see if they accept LDPE4 in your kerbside recycling.

To claim your £50 voucher, visit
www.virginwines.co.uk/readers

Or call 0343 224 1001 quoting READERS

plus FREE delivery?
SEE REVERSE FOR FULL DETAILS
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Virgin Wine
Looking to target a new and additional audience in the run up 
to Christmas, Virgin Wine worked with the Reader’s Digest 
commercial team on a bespoke, multi-touch point partnership. 

Targeting the RD’s audience’s love of food and drinks, a 
‘Readers’ Digest / Virgin Wine Club’ was created.

In print a series of single page commercial features gave 
information about wines, plus offered the Virgin team’s ‘Top 5’ 
of the best to buy. 

Digital native articles expanded on the print content, giving 
more information on wines, regionality, tasting etc, and also 
included additional chosen wines. 

A reader offer was also included for those people signing up to 
enjoy a £50 discount on their first case of wine. 

This offer was also promoted via an insert, as well as on the RD 
carrier sheet. 

Additional promotion ran in the RD newsletter and also on 
social channels, furthering the reach and response of the 
campaign. 

Terms and Conditions: You must be over 18 to purchase alcohol. New customers only. UK delivery only. This o�er is only valid if you try Virgin 
Wines’ WineBank and buy at least a 12-bottle case of wine worth £109.88 or more. Your default monthly payment is £25 which you can change on 
our website. There’s no obligation to buy any more wine. You can cancel your WineBank membership at any time and withdraw any funds 
you’ve added. Calls may be monitored or recorded. You can’t exchange it for cash. Not to be combined with any other promotion. Images for 
illustration purposes. A voucher fair usage policy applies, please visit www.virginwines.co.uk/terms. 
Please drink responsibly. Drinking is only fun when you don’t overdo it.

This month, we’re o�ering readers a fantastic £50 Wine Voucher to spend on your first purchase of wines 
worth £109.88 or more at Virgin Wines - complete with FREE express delivery direct to your door!

Whether you’re looking for juicy, fruit-filled reds, crisp and refreshing whites, or even beautiful 
bottles of bubbly, Virgin Wines have all you need to savour a glass of delicious, top-quality wine 
when you want it! Choose from delicious mixed cases starting at just £5.82 a bottle with your 
voucher, or browse over 600 luxurious, hand-made bottles to pick and choose your own selection. 
This generous £50 wine voucher also acts as the perfect introduction to Virgin Wines' WineBank service. 

 

£50to spend at 
Virgin Wines

plus FREE delivery

To claim your £50 voucher, visit  www.virginwines.co.uk/readers 
Or call us on 0343 224 1001 quoting voucher code READERS

£5.82
JUST
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Partnerships



Friends of the Elderly

Friends of the Eldery approached the Reader’s Digest 
wanting to offer help and advice for those older readers in 
the winter months. 

The RD editorial team felt that the overall idea of information 
on this topic was also an important one for them to cover, a 
special editorial feature was written based around ‘12 top tips 
for staying warm this winter’. 

Offering the perfect environment for Friends of the Eldery to 
appear within, advertising with a single page and DPS. 

Taking advantage of the relevant editorial setting, Worcester 
Bosch also created a page of sponsored content which ran 
within the feature to promote their boilers. 

A great example of how editorial and commercial partners 
can come together to create timely and bespoke content that 
is of worth and value to the audience and clients alike.

Elderly’s grant. Probably died I expect. You 
are a lifesaver. I had nowhere else to go.” 

Friends of the Elderly has been 
supporting older people for over a century. 
From serving up ‘Penny Dinners’ to World 
War I veterans, to awarding one-off grants 
and regular allowances to older people 
living in poverty in the present day - older 
people are at the heart of all we do.

The charity has launched its 2021 
Winter Warmth Appeal which focuses on 
the problems facing many older adults. 
Worries such as not being able to stay 
warm enough in their homes through the 
chilly winter months and not being able 
to afford the everyday, basic essentials 
- such as food – due to worries relating 
to the rising costs of energy bills. These 
exhausting fears are constant anxiety 
triggers, drains on emotions, and strains on 
mental wellbeing and physical safety.

“Every day we receive downhearted 
and discouraged calls from many older 
people who may be living on their own, 
who are desperate for help and support, 
are living in unsafe conditions or facing 
dire situations. More often than not, they 
have nowhere else to turn and Friends of 
the Elderly is their last and only hope,” said 
Mark Wilson, Friends of the Elderly’s Chief 
Operating Officer.

Shockingly, two million pensioners in the 
UK live in poverty* and, earlier this year, 
it was reported that almost three million 
elderly people turn off their heating as they 
cannot afford to pay their energy bills**. 
These are some of the reasons why our 
Winter Warmer Appeal is so vital to those 
older people who are at risk this winter.

Keeping warm is imperative for 
vulnerable older people. Colder 
temperatures increase the risks of heart 
attacks, strokes, flu, pneumonia and in 
extreme, serious cases of low temperatures 
– hypothermia.

Never has our help been more critical – 
and your support so clearly needed

Mark concluded, “Helping older people 
like Frank is at the heart of our 2021 Winter 
Warmth Appeal. It’s what it is all about 
- helping older people to keep warm, 
healthy, comfortable and safe.” 

“Every penny we receive is match-
funded by the Edward Gostling Foundation 
and goes towards making sure older 
people do not feel alone, cold or forgotten 
this winter.” 

ABOUT FRIENDS OF THE ELDERLY’S WINTER 

WARMTH APPEAL FOR OLDER PEOPLE 

Friends of the Elderly has helped 
hundreds of older people across the 
country with grants for heating bills, basic 
essentials and so much more.

For more information please visit www. 
fote.org.uk/WinterAppeal, or call: 020 7881 
1169. Alternatively, please write to us at 
Friends of the Elderly 40-42 Ebury Street, 
London, SW1W 0LZ

Frank’s name changed to protect his identity.                            
References: *AgeUK. ** EnergyLiveNews
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PARTNERSHIP  
PROMOTION

It maybe winter outside but 
FRIENDS OF THE ELDERLY 
is helping to keep people warm

For 26 years, 72-year-old Frank worked as 
a lorry driver moving goods around Europe 
and the UK. He missed his family while he 
was away and loved coming home to a 
loving, lively household. 

When Frank’s wife passed away from 
cancer, it was the first time his house felt 
unusually quiet – it was now just him and 
his hamster. With the added onset of the 
COVID pandemic, resulting lockdowns and 
financial issues, his day-to-day life became 
increasingly challenging. 

Frank lives on a very low income and 
works out his finances every week to the 
penny. Frank found that he never had 
enough money and he was often forced to 
choose between eating or topping up the 
utilities. Some days he only ate a single tin 
of soup.

The cold, dark days brought further 
hardship. “I had no lights, no electricity, no 
nothing. I had no electric to work the stair 
lift. I have nerve damage in my feet and 
legs, which causes unbearable pain.

Most days I would not even try to walk 
up the stairs to my bed. I would lay on 
the couch or even the floor with a blanket 
wrapped round me. I tried everything 
to get comfortable. It was so cold.” said 
Frank.

“One really bad night, I had to press my 
emergency button to call for an ambulance 
– my health was terrible. I was in hospital 
for a couple days before I could return 
home.” Frank added.

However, help was on hand. Friends of 
the Elderly awarded Frank a £400 grant 
to top up the gas and electric which has 
made an incredible difference. Frank 
concluded, “I’m a lot better now, my home 
is warm, I’ve got hot water and I can go 
upstairs and sleep in my bed. Now I don’t 
have the added worry about my gas and 
electric costs. I have an extra bit of money 
to buy and enjoy proper food.”

“I can’t believe the difference the grant 
has made and it’s helped me 100% with 
my stress and anxiety. I don’t know what 
I would have done without Friends of the 
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1. Feet up thinking
Around ten per cent of heat loss in an 
average home comes from the ground floor, 
and the Energy Saving Trust estimates that 
you can save £70 a year on energy bills if 
you insulate the ground floor of a detached 
house. If you have wooden floorboards, use 
a flexible silicon-based filler to block small 
gaps between boards and pop a rug down 
to prevent draughts. Carpets? Choose an 
insulating layer such as fibreboard underlay 
under your floor covering. If you have 
access below your floorboards and you’re a 

and set different temperatures in each 
room, keeping you warmed up and your 
bills down.

3. Shut out draughts
Doors and windows are often the worst 
culprits when it comes to letting cold air in. 
The Energy Trust states that draft proofing 
cracks and spaces around these areas 
can save you on average £25 annually, 
so get to work with some self-adhesive 
draught-proof strips around casements 
and fill in any larger cracks with putty or 
sealant. Bigger gaps at the bottom of doors 
or letter boxes can be sorted out using 
brushes or hinged draft excluders. Chimney 
balloons or a chimney cap are also worth 
exploring if you don’t use your fireplace. 
Sound like a job too big? Enlist a local 
handyman to help.

4. Home Insulation help
It’s worth checking in with your current 
energy providers to see if you qualify 
for any grants or offers available under 
the Energy Company Obligations (ECO) 
scheme. These range from new boilers 
to loft and cavity wall insulation, and 
depending on your personal 
circumstances, you could 
be eligible. Always 
do your research 
though—cavity 
wall insulation 
isn’t right for every 
home, so it’s vital to 
carry out thorough 
checks prior to any 
work being done.

5. Sleep well
Winter duvets are a great investment. With 
a heavier weight (usually between 10.5 and 
13.5 tog), they’ll keep you cosier through 
colder nights. Add a wool or cotton fleece 
blanket—better at trapping body heat than 
synthetic fibre—and some flannel pyjamas 
for extra warmth. Cold toes? Treat yourself 
to an electric blanket or snuggle down with 
a hot water bottle.

6. Layer up
Several layers of thinner clothes will keep 
you warmer than one thick, bulky layer, and 
it’s a good idea to think in threes. Firstly, 
your base layer needs to wick away sweat, 
so polyester or silk is good. The middle 
layer keeps you warm; opt for a fleece or 
jumper, snug but not too tight. Finally, if 
you’re venturing outside, the outer layer 
needs to block wind, rain and snow, so go 
for something warm and waterproof to 
keep the chills away.

7. Head, fingers, toes
Heading out? Don’t forget to pop a hat on 
and pull your scarf up over your mouth 

to help warm up the air you’re 
breathing in. Hand-warmers 

(single use or rechargeable) 
are great to use in 

gloves, and thermal 
leggings can also 
keep your legs warm 

in icy weather. Staying 
in? Treat yourself to 

some sheepskin slippers 
and thermal socks for 

toasty toes.

more competent DIY-er, use netting to hold 
mineral or wool insulation between joists on 
suspended timber floors. Don’t forget about 
ventilation, and if you have any doubts 
speak to an expert.

2. Heat it
Hit the sweet spot with home heating 
by using timed room thermostats and 
thermostatic radiator valves. These 
heating controls not only set your heating 
and hot water timings, they also allow you 
to only heat specific areas in your home 

Top tips for staying 
warm this winter12

PARTNERSHIP 
PROMOTION

Urgent appeal
HELP OLDER PEOPLE THROUGH THE 
COLD, LONELY WINTER MONTHS

People like Frank have very simple 
wishes; to be safe, warm and have 
food this Christmas. 

“It was always a choice between 
eat or top up the gas and electric 
for the hot water, the heating, the 
cooker, the stair lift. I never had 
enough money. I don’t know what 
I would have done without your 
grant. Probably died I expect.” 
Frank, 72

Never has our help – and yours – 
been more critical.

Every heart-warming gift will be 
doubled by our match-funding partner 
and help pay for essentials like warm 
clothing, heating and hot water for 
older people living in poverty. 

SCAN to donate

Receive Valerie’s delicious biscuit recipe if you sign up to hear from us.
Change your contact preferences anytime by emailing enquiries@fote.org.uk, call us, or 
write to our registered o�  ce 40-42 Ebury Street, London, SW1W 0LZ. Friends of the Elderly 
promises to handle all your personal information in accordance with our Privacy Policy (www.
fote.org.uk/privacy-statement) and the current data protection regulations. Registered charity 
in England and Wales (no 226064). Names have been changed to protect identities. 

OR call 0207 881 1169 or visit
www.fote.org.uk/WinterAppeal
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However, this winter seems to be arriving 
with more vengeance than usual. There’s 
the flu and the implications of coronavirus  
supply chain and food stock issues. Added 
to this, wholesale gas prices are soaring—
since January they’ve increased by 250 
per cent. This is due to an increased 
demand for liquified natural gas from 
Asia, and last year’s cold European winter 
putting pressure on supplies, leading to 
stored gas levels being lower than normal.

This increase in wholesale energy costs 
has meant that Ofgem’s latest energy 

price cap has also risen sharply. Around 15 
million households have seen their energy 
bills increase by around 12 per cent since the 
start of October. Add to this the uncertainty 
and worry about energy firms still being 
able to provide for their customers (as it 
stands, ten have gone bust), and it’s enough 
to send chills up anyone’s spine.

However, it’s not all bad news. There are 
some simple ways in which you can stay 
warmer this winter without paying a hefty 
price. Read on for some clever tips on how 
to stay cosy, not cold, this Christmas time.  

Staying Warm This Winter
Evenings are getting colder, nights are drawing in and it’s 
beginning to look a lot like Christmas…

SPECIAL  
FEATURE

96
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8. Close the curtains
Thick curtains can keep draughts out 
around windows and improve insulation. 
Go for floor length and add a good thermal 
lining to provide a barrier to the cold. Close 
them at night to keep the heat in, but on 
those bright sunny winter days, keep them 
open to let the warmth shine through.

9. A helping hand with heating bills
Born on or before September 26, 1955? 
You may be eligible for government help 
with your heating bills. The Winter Fuel 
Payment is between £100 and £300 and 
is an annual tax-free payment so it’s worth 
checking. Find out more at gov.uk/winter-
fuel-payment.

Cold Weather Payments are also 
available to specific households when 
the weather turns very cold. Check out 
further information from November 1 by 
visiting coldweatherpayments.dwp.gov.uk. 
The government’s Warm Home Discount 
Scheme (gov.uk/the-warm-home-discount-

scheme) may also be useful depending on 
your circumstances.

11. Keep active
It may be tempting to stay in when the 
weather is bad, but it’s important to keep 
your body moving—plus exercise is a great 
way of warming up. A short walk outside 
or some gentle exercises at home will not 
only get your blood pumping, but can also 
keep you well mentally—important with 
longer, darker evenings. It’s worth thinking 
outside the box too; vacuuming, mopping 
or sweeping the floor all count towards 
staying active!

12. Avoid alcohol
It might be tempting to have a wee dram 
to warm the cockles, but while alcohol 
might make you feel warmer initially, it 
actually lowers your body temperature 
by drawing heat away from your vital 
organs, so approach with caution in 
winter months. n

10. The importance of eating
Start your day off with a big bowl of 

steaming porridge. Indulge in some 
warming soup or hearty stews. 
Put the kettle on and have plenty 
of hot drinks. Eating well can 
boost your immune system and 

increase your overall energy, so 
make sure your cupboards are full. 
Unable to get out to shop? Explore 
supermarket home deliveries, or ask 
friends, neighbours and family to keep 
you stocked with the essentials.
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SPONSORED CONTENT

Many of us would agree that we could do more 
to reduce our personal footprint upon the 
world, with statistics revealing that 71% of us 
worry about climate change every single day. 

But, whilst in reality there are lots of ways we 
can make a difference, knowing how to do this 
is often a real difficulty.

This is why the UK’s leading boiler 
manufacturer Worcester Bosch has introduced 
its latest sustainability campaign, which looks 
to inspire consumers to become ‘Carbon 
Reducing Heroes’. The new initiative aims to 
educate homeowners on the choices they 
can make to reduce their carbon footprint, 
including when it comes to home heating and 
hot water. And the smallest changes really can 
make the biggest difference. 

On average, over half of your annual 
household energy bills come from heating our 
homes. Added to the fact that 15% of the UK’s 
carbon emissions come from home heating, we 
need to find solutions that allow us all to make 
greener choices when it comes to keeping 
warm. The good news is, Worcester Bosch are 

BECOME A  
CARBON 
REDUCING 
HERO

Worcester Bosch has launched its 
latest sustainability campaign to 
encourage the nation to become 
Carbon Reducing Heroes.  
But how can you become one?

already years into this process – but they need 
your help.

By choosing to make the switch to a newer, 
more efficient boiler, you will have taken the 
first big step to heating your home more 
sustainably, as well as future proofing your 
home for emerging greener technologies.

Worcester is actively encouraging installers 
across the UK to support the campaign in order 
to offer you the advice and confidence to start 
making greener choices when it comes to 
home heating. 

To become a Carbon Reducing Hero, head 
over to the Worcester Bosch website and 
receive hints and tips on the small changes you 
can make to live more sustainably at home. You 
can also find information on the company’s 
Future of Heating Hub. n

FOR MORE INFORMATION ON CARBON REDUCING

Hero please visit www.worcester-bosch.co.uk/
future. You can also view the company’s new 
ad on its YouTube channel, social channels and 
on your TV screens throughout November.

WorcesterBosch.indd   1WorcesterBosch.indd   1 29/10/2021   09:1029/10/2021   09:10
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Contacts

Jigs Pankhania

Digital and Insert Sales

Reader’s Digest

Mob: 07947 348 635

jigs@360publishing.co.uk

www.readersdigest.co.uk

Keir McCumiskey

Magazine Advertising Sales

Reader’s Digest

Mob: 07825 104 235

keir@360publishing.co.uk

www.readersdigest.co.uk

Beth Bayliss

Commercial Partnerships and Sponsorships

Reader’s Digest

Mob: 07713 641 004

beth@360publishing.co.uk

www.readersdigest.co.uk
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